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OVERVIEW

(National Bureau of Statistics of China)

The growth of industrial production continued to speed up.

In November, the total value added of the industrial enterprises above designated size was up 19.2 percent
year-on-year, or 13.8 percentage points higher than that in November 2008, or 3.1 percentage point higher than
that in October 2009; it was the seventh consecutive month which witnessed an acceleration of year-on-year
growth. In the first eleven months of this year, it was up 10.3 percent year-on-year, which was down by 3.4
percentage points over that in the same period of last year, or 0.9 percentage points higher than that in the first ten
months in 2009.

Grouped by different sectors, in
November all the 39 industrial divisions
kept year-on-year growth. Of this total,
the growth of textile industry was 11.2
percent; the manufacture of raw 30.00% —
chemical materials and chemical
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In terms of different products, of the total <

494 products, the output of 421 products
showed a year-on-year growth. Of this total, the output of coal was 290 million tons, up by 26.3 percent over the
previous year; that of crude oil was 15.67 million tons, down by 1.1 percent; that of electricity was 323.4 billion
kilowatt-hours, up by 26.9 percent; that of pig iron was 47.26 million tons, up by 37.4 percent; that of cement was
150 million tons, up by 18.0 percent; that of motor vehicles was 1,440 thousand, up by 100.8 percent, of which, the
output of cars was 776 thousand, up by 87.4 percent.

Urban investment in fixed assets kept fast growth.

In the first eleven months of this year, the urban investment in fixed assets reached 16,863.4 billion yuan, up by
32.1 percent year-on-yeatr, or 5.3 percentage points higher than that in the same period of last year; it dropped by
1.0 percentage point over that in the first ten months of this year. Of this total, that in the state-owned and state
holding enterprises reached 7,353.5 billion yuan, a rise of 37.8 percent; that in the real estate was 3,127.1 billion
yuan, up by 17.8 percent.

In the first eleven months of this year, the investment in primary industry, secondary industry and the tertiary
industry went up by 51.5 percent, 26.1 percent and 36.6 percent respectively. Grouped by different sectors, in the
first eleven months of this year, the investment in coal mining and washing was 261.4 billion yuan, up by 33.6
percent; that in production and supply of electric power and heat power 944.2 billion yuan, up 20.2 percent;
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extraction of petroleum and natural gas 207.5 billion yuan, down by 6.5 percent; railway transport 464.6 billion
yuan, up 80.7 percent.

In the first eleven months of this year, projects under construction numbered 429,470, an increase of 100,493 over
the same period of last year; the total planned investment in projects under construction reached 39,308.7 billion
yuan, up by 36.3 percent year-on-year; projects newly started this year totaled 317,012, a rise of 88,236; the total
planned investment was 13,692.2 billion yuan, up by 76.6 percent over the same period of last year.

In terms of funds in place for investment, in the first eleven months of this year, 18,948.7 billion yuan had been
invested, a year-on-year growth of 39.2 percent. Of this total, the growth of government budgetary funds went up
by 69.8 percent; investment from domestic loans went up 46.4 percent; that from self-raising funds went up by 32.2
percent and that from foreign investment down by 15.2 percent,

The change of consumer prices reversed from negative growth to positive one.

In November, the consumer price index went up by 0.6 percent year-on-year (it was 2.4 percent growth in
November 2008), and the month-on-month change shifted from previous negative growth to current positive
growth. In November, the price grew by 0.4 percent in cities and 0.9 percent in rural areas year-on-year. The food
price went up by 3.2 percent while the non-food price dropped by 0.7 percent. The prices of consumer goods went
up by 0.9 percent, and the prices of services down by 0.4 percent. In the first eleven months, the year-on-year
change of consumer price was down by 0.9 percent (it was 6.3 percent growth the same period a year ago), or
narrowed by 0.2 percentage point as compared with that in the first ten months of this year. Grouped by commaodity
categories, in November, of the eight categories of commodities, three of them experienced prices rise and the rest
five witnessed prices decline.

The decrement of producers’ prices for manufactured goods narrowed down.

In November, the producers’ prices for manufactured goods went down by 2.1 percent year-on-year (it was 2.0
percent growth in November 2008), or the decrement rate was 3.7 percentage points less that in the previous
month. In the first eleven months of this year, the year-on-year change of the producers’ price for manufactured
good was down by 6.0 percent (it was up 7.6 percent the same period a year ago), which was 0.4 percentage point
lower over that in the first ten months of this year. The producers’ prices for means of production went down by 2.7
percent year-on-year in November, of which that for mining and quarrying industry down by 4.1 percent, raw
materials industry down 1.7 percent and processing industry down by 2.9 percent. The producers’ prices for means
of livelihood dropped by 0.2 percent, of which, the food prices up by 0.6 percent, clothing up by 1.1 percent, articles
for daily use down by 1.1 percent and durable consumer goods down by 1.6 percent. In November, the
month-on-month change of the producers’ prices for manufactured good went up by 0.6 percent.

In November, the purchaser’s prices for raw materials, fuel and power decreased by 3.6 percent year-on-year (it
was up 4.7 percent in November 2008), the decrement was 4.8 percentage points less over that in the previous
month. In the first eleven months of this year, the purchaser’s prices for raw materials, fuel and power decreased
by 8.9 percent year-on-year (it was up 11.6 percent in the same period of last year), or 0.5 percentage point lower
than that in the first ten months of this year. In November, the year-on-year change of prices for nonferrous metals
and wire went up by 3.7 percent, fuel and power down by 5.0 percent, ferrous metals down by 10.4 percent and 5.0
percent decline for raw chemical materials.

(Chinese Ministry of Commerce)

China's foreign trade is projected to grow 15 percent next year, according to a report released by the China
Institute for WTO Studies on December 18, 2009.

The report forecasts imports to increase by 15 percent and exports up 13 percent.

With the external demand improving and the global economic recovery gaining momentum, "the declining trend of
China's exports would come to an end next year," the report says. The government stimulus package would boost
imports through enhancing domestic demand, while the growing competitiveness of Chinese enterprises in the
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international market would increase exports, said Zhang Hanlin, head of the institute based in the University of
International Business and Economics. Net exports would contribute 0.3 percent to China's GDP growth next year,
compared with a minus 4.4 percent this year as predicted by the World Bank in a recent report.

In the first 11 months this year, China's imports and exports totaled 1.96 trillion U.S. dollars, down 17.5 percent
compared with the corresponding period last year, according to the General Administration of Customs.

Exports dropped 1.2 percent year on year in November, but were up 2.6 percent from October, the fifth consecutive
monthly increase. And imports rose 26.7 percent from year on year.

teiaimppcesnt | [ rapanoa 47.46%|  10860.34 55.30% 17.20%
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The report says, in the first nine months this year, 19 countries has launched 88 trade remedy investigations
against China, involving 10 billion dollars, a year-on-year rise of 125 percent.

China suffered 14 trade remedy investigations from the United States, involving 5.84 billion dollars, or 639 percent
more than that of the corresponding period last year.

(Chinese Ministry of Commerce; Xinhua Network, ce.cn)

China-ASEAN FTA sets stage for broader economic integration

A free trade agreement (FTA) between China and the bloc of ten Southeast Asian countries, the first of its kind, will
serve as a stepping stone for the diverse Asian community to further integrate and might give birth to a broader
multilateralized trading pact across the region, said a senior economist of the Philippines-based Asian
Development Bank.

"There is a lot of expectation of this FTA," said Jayant Menon, principal economist of ADB's Office of Regional
Economic Integration.

Menon said other regional economic powers such as Japan, South Korea and the United States are expected to
join once this FTA expands.

The China-ASEAN free trade area covered a population of 1.9 billion and a combined gross domestic product
close to 6 trillion U.S. dollars. It is the world's largest trading bloc in terms of population covered and the third
largest in terms of trading volume.

Trade between China and ASEAN countries have picked up rapidly in the past decade. Official statistics indicated
that trade between China and the ASEAN bloc expanded to a total worth of 231.1 billion U.S. dollars in 2008, from
19.5 billion U.S. dollars in 1995. Trade has especially doubled in the past four years.

Agreements on the trade of goods and services and a pact to encourage inter-regional investment have been
separately signed. The slash of duties has begun since 2005 and more than 7,000 trading items covered by the
agreements will be tariff-free products by Jan. 1, 2010.
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Finance- Chinext, China’'s newly Launched NASDAQ-style Growth Enterprise Board (Stock Exchange)
(http://english.people.com.cn/)

ChiNext, launched October 30, has been described as a NASDAQ-style growth enterprise Market or GEM where
investors expect to find Chinese start-ups with the promise of an early Intel or Microsoft.

ChiNext is a secondary board of the Shenzhen Stock Exchange in southern Guangdong province. Unlike the big
government enterprises mostly found on other mainland exchanges, the newly listed firms on ChiNext provide a
window into China's entrepreneurial laboratory. They include Lepu Medical Technology, which makes coronary
stents and catheters. There's also Beijing Ultrapower Software, an outsourced service provider of mobile phone
operator China Mobile's (NYSE:CHL - News) instant messaging software.

ChiNext debuted with 28 listings. It offers (mostly Chinese) investors the first real crack at a host of lesser-known
home-grown players in the software, drug, energy and other sectors. Chinese news reports say a total of 188
companies from 32 industries have applied to list on ChiNext and their ranks may swell further.

Chinese news reports say the first 28 firms on ChiNext raised a total of $2 billion from their initial public offerings.
By Nov. 2, the second day of trading, their combined market value was almost $19 billion.

Analysts say ChiNext's launch fulfills a long-standing pledge by Chinese officials. The government first floated the
idea of starting a Nasdag-style exchange over a decade ago. But volatility on ChiNext is stirring worries about
excess speculation and momentum trading. Based on Oct. 30 closing prices, ChiNext companies traded at about
100 times their price-earnings ratio, reported China Daily.

Auto- Geely aims to clinch Volvo deal in early 2010
Zhejiang Geely Holding Group aims to conclude the acquisition of Ford Motor's Volvo Car Corp in early 2010 and
has hired consultants for restructuring and integration, sources with direct knowledge of the deal said.

German-based Roland Berger Strategy Consultants has been hired to launch a 100-day internal review and
restructuring to improve Geely operations with a focus on sales of Geely's self-branded cars in China, according to
a source.

"It is expected to be done before Chinese New Year, and then Geely will quickly launch integration," said the
source, who declined to be named due to the sensitive nature of the deal.

Geely Chairman Li Shufu, who is also the chairman of the Hong Kong-listed Geely Automobile Holdings, has hired
Deloitte Touche Tohmatsu, to work on post-acquisition integration for Volvo. The focus will be on the integration of
marketing and sales in China, network distribution, logistics and joint global operations, the source said.

Auto- China's auto stimulus retained for 2010
China will extend stimulus measures in the automobile industry for one more year, with small adjustments, to
further support the world's biggest and fastest-growing auto market.

The stimulus package, which was due to expire at the end of this month, includes a 50 percent cut in the 10
percent purchase tax for cars with an engine capacity of, or less than, 1.6 liters and subsidies for trade-in cars. It
will now be extended to Dec 31, 2010. However, the purchase tax for smaller cars will be lifted from the current 5
percent to 7.5 percent of the total vehicle price.

Furthermore, the government also decided to raise the subsidy for trade-in cars from between 3,000 and 6,000
yuan to between 5,000 yuan and 18,000 yuan per vehicle.

The stimulus package launched by the government in January helped China's automobile sales to exceed an
expected 13 million units this year, making the country surpass the US as the world's biggest auto market.
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"It's unusual that demand for automobiles in a country increases more than 4.5 million units within 12 months, and
sales break the monthly record for seven months in a year," said Rao Da, secretary-general of China Passenger
Car Association.

Statistics from the China Association of Automobile Manufacturers (CAAM) show that the smaller cars, with engine
capacity of, or less than, 1.6 liters, contributed 85 percent of the sales increase in the domestic auto market. Most
of the best-selling cars in China are smaller cars. The association estimated that the stimulus measures boosted
the sales of smaller cars by 2.6 million units this year.

Because of the favorable policy, sales of the battery and electric car pioneer BYD in the first 11 months surged
150.2 percent to 388,246 units. About two-thirds of the car sales were of the F3 model, a compact sedan that
topped China's best-selling car list for seven months, with monthly sales surpassing 30,000 units, nearly double the
figure for last year.

According to CAAM, China's auto production and sales almost doubled from figures a year ago to reach 1.39
million and 1.34 million units respectively in November. Overall auto sales topped 12.23 million units in the first 11
months, up 42.39 percent from the same period last year.

Energy - Nuclear power project launched in E. China
The first phase of a nuclear power project was launched in east China's Shandong Province on December 28,
20009.

The project, in Shandong's Haiyang City, consists of eight nuclear power units with pressurized-water reactors.

The first phase of the project includes two units each with an installed capacity of 1.25 gigawatts, according to Lu
Qizhou, general manager of China Power Investment Corporation. The project will adopt the most advanced
Westinghouse-designed AP1000 pressurized water reactors, he added.

Energy - China's nuclear power giants ink 5.3-bIn-yuan contract

The China Nuclear Engineering Group (CNEG) and the China Guangdong Nuclear Power Holding Corporation
(CGNPC) signed on Wednesday a 5.3-billion-yuan (776 million U.S. dollars) nuclear island installation contract, the
biggest of its kind in the country.

According to the contract, the China Nuclear Industry 23rd Construction Corporation under the CNEG would install
six 1,000MW nuclear generator units in Fujian, Guangdong and Guangxi, and two 1,750MW nuclear generator
units in Guangdong for the CGNPC.

The signing of a installation contract on such a large scale showed that the country's nuclear power construction
had "entered a new stage," said Mu Zhanying, general manager of CNEG.

China now has 11 nuclear reactors, with a total nuclear power installed capacity of 9.08 GW, Pan Zigiang, director
of the Science and Technology Committee of China National Nuclear Corporation, said in November.

The country's nuclear power installed capacity is expected to top 70 Gigawatts (GW) by 2020.

ICT - China's 3G Users Hit 9.77 Million by October
The number of Chinese users of the third-generation (3G) mobile technology, or 3G, had hit 9.77 million by the end
of October, the Ministry of Industry and Information Technology (MIIT) said on Tuesday.

China Mobile, China Unicom and China Telecom, the country's top three communication service providers, have
invested over 102 billion yuan (14.9 billion U.S. dollars) in 3G network construction this year, but this still falls short
of its target investment of 143.5 billion yuan, according to MIIT figures.

Among the 9.77 million registered 3G users, China Mobile, the country's biggest wireless service provider, alone
had 3.94 million.
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Investment - China's outbound investment to hit $42 bin in 2009
China's Ministry of Commerce (MOC) said on December 22 that annual overseas direct investment (ODI) from
non-financial sectors is expected to top 42 billion U.S. dollars in 2009.

Non-financial ODI in the first 9
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37.5 percent from the corresponding period last year.

New contracts valued at 106.5 billion U.S. dollars were signed in the first 11 months, up 20.9 percent from a year
earlier.

Inbound FDI data could be found in the following figure.

China is Ontario’s second largest trading partner, with two-way trade totaling $24.40billion in 2008 (up 10.4% from
2007). Chinais Ontario’s fifth largest export market in 2008 (after the US, the UK, Mexico and Norway) with total
exports of $1.89 billion, an 8% rise when compared with 2007. This increase is mainly contributed to by the sales of
basic metals such as nickel (unwrought or powders), copper. Exports of rubber and machinery/mechanical
appliances also increased sharply. China is Ontario’s 2nd largest import source in the world (only after the US).
Imports grew from $20.36 billion in 2007 to $22.51 billion in 2008, an increase of 11%.

The top 5 exports and imports (based on HS2 code) in October 2009 between Ontario and China with their
historical data (24 months) could be found in the following two charts.

With the same trend of Canada’s exports to China, which picked up and increased by 26% in October (after two
continuous months’ decreases), Ontario’s exports to China in October increased by 9.6% on the month-to-month
basis, although was only 84% of that of the same month in the previous year. The province’s exports to China in
October worth C$131.2 million (from September’s C$119.7 million), picking up to its result of May 2009. Ontario’s
share in the national exports to China accounted 15.2%, well below the 24 months’ average (17.2%), indicating
other provinces are picking up with a faster pace. When compared with the same month in 2008, Ontario’s export
to China was approximately 16.1% lower, with the nation’s figure of 1.8%.

In addition, although the total exports to China increased by C$11.45 million, the increase is merely contributed by
Oil seeds, which increased by C$26 million alone. Three exports (Nickel, Wood pulp and fur skin) on the top ten list
of September were replaced by Oil Seeds, Fat and Aluminum. Machinery and Electrical Machinery, the usually two
largest items exported to China, shrank by more than C$7 million each, ended at C$21.4 million and C$13.6 million.
The top five exports in October are same as those in September 2009 besides Oil Seeds. From the HS6 code, the
largest export to China in October was Soy Beans, with the export value of C$26.586 million. China is US soy
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beans’ largest importer and consumer and this year, sales of U.S. Supplies from Sept. 1 to Dec. 3 rose 56% from a
year earlier as well, which surged after drought reduced crops in Brazil and Argentina. (Bloomberg.com).

Ontario's Top 5 Exports to China in Oct 2009 (Nov 2007 - Oct 2009) by HS2 Code
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Ontario’s imports from China decreased by 1.4% in October, and the total value was C$1918 million, accounting
54.3% of the nation’s total imports from China (in September 2009, the figure was 55.3%) and 13.6 times larger
than the province’s exports to China. Ontario’s demand for Chinese products saw little fluctuations - all top ten
imports from China in September are still on October’s list without any changes.

Ontario's Top 5 Imports from China in Oct 2009 (Nov. 2007 - Oct. 2009) by HS2 Code
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Most transactions between Ontario and China
are denominated in USD, and the exchange rate
between USD and RMB was stable since last
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TRADE SHOW / MISSIONS

The International Trade Branch at the Ministry of Economic Development and trade, with the support of partners
within the province and those in China, will organize four trade missions to China focusing on Aero/Aviation,
Construction, Environmental, and Life Sciences sectors.

Mission activities include business briefings, presentations at technical seminars, showcasing opportunities with
local business/industry people, one-on-one meetings, networking events and site visits in most cities missions visit.
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Mission participants will gain valuable market information, explore potential partnerships and meet with key clients
throughout the mission.

Please note that the following mission plans are subject to change.

Ontario Environmental Mission to China, early May 2010

The mission will visit several important industry clusters/cites in China (such as Nanjing) and exhibit at the IFAT
Show. IFAT CHINA is the most comprehensive trade fair showcasing practical solutions in the areas of water
supply, sewage treatment, waste disposal, recycling, air pollution control, environmental technology and more
environmentally compatible energy sources in Asia.

For the mission detail, please contact Ellen Cao

Ontario Construction Mission to China, Mid-May 2010

The mission will exhibit at the China Building Show before visiting several key cities. China Building, International
Exhibition for Building Materials & System Construction Machinery & Architecture is the biggest and most
influential international building exhibition taking place every year in Beijing, is jointly sponsored by the most
authoritative organization in China: The China Building Materials Industries Association CBMIA & the China
Council for the Promotion of International Trade CCPIT.

For the mission detail, please contact Ellen Cao

Ontario Life Sciences Mission to Taiwan, Hong Kong and Mainland China, Mid-November 2010

The mission will visit exhibit at the Mediphar Taipei, and then visit Hong Kong, Chongqing and Nanjing to promote
Ontario’s Health IT and Medical devices industry and exports. The Mediphar Taipei is organized by Taiwan External
Trade Development Council(TAITRA) and is one of the top trade shows in Asia and is a platform to exhibit bio-tech
products, diagnostic equipment, health care products etc.

For the mission detail, please contact Wenbo Pan

Ontario Aviation Mission to China, Mid-March 2011

The mission will exhibit at the Asian Aerospace Expo (Hong Kong), followed by visiting several key aero cities in
China such as Tianjian and Shangahi. Asian Aerospace Expo is a platform formatted for decision makers, buyers,
engineers and specifiers from airlines and airport operators to meet with suppliers of airframe, engines, avionics,
aircraft interiors and solutions providers for MRO, training and air logistics. The air show is usually held in
conjunction with events such as Aircraft Interior Expo (AIX), Asia Pacific Aviation Training (APATS), Air Freight Asia

(AFA) and Asian Business Aviation (ABA).
For the mission detail, please contact Wenbo Pan

Recruitment in process
Canadian Pavilion at the International ICT Expo 2010 (April 13-16, 2010, Hong Kong)
The Consulate General of Canada in Hong Kong, in partnership with The Hong Kong Trade Development Council
(HKTDC) and The Hong Kong Economic and Trade Office (HKETO) in Canada, would like to invite Canadian

companies to participate in the International ICT Expo (http://ictexpo.com) scheduled for April 13-16, 2010 at the
Hong Kong Convention and Exhibition Centre:

- As a panel exhibitor sharing the space and facilities with other exhibitors of the Canadian National Pavilion at
the International ICT Expo; or

- As an individual exhibitor renting an individual booth; or

- As atrade visitor

All the Canadian delegates will also be invited to join a mission program specially designed to increase their
access to partnership and business opportunities in Hong Kong, Mainland China and the region.

Some of the potential sub-sectors include:
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Telecom, Networking & Wireless Technologies
E-Logistics & Retail Technologies

Data warehousing

Cloud Computing

Outsourcing Service

Other ICT Related Services

For additional information, please contact:

Adrian Cheng, Business Development Officer

Toronto Office, Hong Kong Trade Development Council
Tel: (416) 366-3594 Fax: (416) 366-1569
Email: adrian.ch.cheng@tdc.org.hk

Recruitment in process

Canadian Delegation to the FILMART 2010 (March 22-25, 2010, Hong Kong)
The Hong Kong Trade Development Council & The Hong Kong Economic & Trade Office in Canada would like to
invite Canadian companies to join the delegation.

This mission might be of interest to those Canadian companies interested in expanding their business to Mainland
China, Hong Kong and Asian markets with focuses in the following areas:

. Distribution, production and/or sourcing of films and TV programs
. Production of animation, digital entertainment

. Post-production services and technologies & filming locations

. Film financing

To register or seek further information regarding the delegation, please contact:

Adrian Cheng, Business Development Officer

Toronto Office, Hong Kong Trade Development Council
Tel: (416) 366-3594 Fax: (416) 366-1569
Email: adrian.ch.cheng@hktdc.org

TRADE OPPORTUNITIES

The company is looking for Ontario suppliers of Auto-Electronic, all kinds of Auto-Electronic technology and
products. The most interested products are sensor and Motors that could be used on Throttle body. The demand
for such products would be more than two millions pcs every year.

Please contact Wenbo Pan should you be interested and the photos of the products (not for mass-distribution) will
be provided for assessment.

Instead, you can also contact Mr. Philip Wong (please CC. wenbo.pan@ontario.ca when you make contact) for
enquiry detail.

Philip Wong

Consul (Economic Affairs — Ontario)

International Trade Branch@MEDT Wenbo Pan wenbo.pan@ontario.ca 416-326-1346 Page 10/12




Chinese Market Update December 2009

Canadian Consulate General in Shanghai
Tel: (86-21) 6279-8400 x 5565

Fax: (86-21) 6279-8401

Email: philip.wong@international.gc.ca

The company is looking for M&A opportunities in North America and also showed interests on distributing
Canadian and American car products and auto parts in China, as a contract distributor.

Company Profile — Sunrise Auto.

Sunrise is one of the main auto engine parts makers in China. The company was founded in 1977 and has been
more than 30 years in car industries. The company specialized mainly in automobile alloy casting
industry, making more than 100 kinds of auto engine parts, which includes auto engine intake manifold, exhaust
manifold, cylinder head, cylinder cover, oil pan upper body, oil pressure siren, oil collector and filter, water
temperature sensor, exhaust manifold upper(bottom) cover, thermostat cover, water inlet pipe, generator bracket,
rear suspension cushion bracket, rear bracket tray, exhaust manifold inner baffle, exhaust manifold outer heat
shield, exhaust manifold cover components, three way catalytic convertor upper(bottom) cover, clutch bottom
clapboard, speed governor right side reinforced board and etc.

The company’s annual production capability reaches 600,000 of intake manifolds and 200,000 of cylinder head,
cylinder covers, etc. The company does design , tooling development, roughcast make and heat treat and parts
assemble. The company has strong confidence about its low pressure and high pressure casting.

For more details of the company, please visit its website www.sunrise-auto.cn

Alan Yung, CEO, Moffy Ltd. www.moffy.com, a distributor/aggregator of mobile contents/apps currently serving
mobile operators in Asia, has visited Toronto recently. The goal of Mr. Yung’s visit is to meet with experienced
mobile contents/applications developers/aggregators/providers interested in exporting to Asia. Their role is to
localize contents/applications, consolidate on a dedicated e-platform and offer as a total solution to mobile carriers
in Asia.

As smart phones are increasingly popular in HK, there is a strong interest here in sourcing mobile contents/apps
for various operating systems, a couple of major carriers in HK are going to develop their own app stores where
content/apps can be downloaded by mobile users. Moffy is already providing mobile contents/apps to carriers in
Asia - a total solution thru a dedicated e-platform, will be able to share insights on market trends in Asia with
Canadian content providers who are usually SMEs and help them enter Asia market.

Please contact Wenbo Pan should you be interested in offering your mobile contents/applications to Asia market.

Company Profile — Moffy Ltd.

Moffy Ltd. of Hong Kong has been in mobile contents development, distribution, publishing and consultation since
1999. Currently, MOffY with its content management system holds over 3000 games and application titles. Along
with different types of mobile games, WAP, i-mode and applications are featured with famous characters like Hello
Kitty, PUCCA, Ultraman, Ki-Fighter, TV stations, movie titles, and celebrities.

Moffy is actively involved in mobile contents business, licensing and consulting. MOffY branded services channels
are available in China, Hong Kong, Macao, Taiwan, Singapore, Malaysia, Thailand, Vietham, Lao, Brunei and
Indonesia.

Moffy owns channels such as i-cartoon, v-zone, MOffY Game are available at various mobile carriers.
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Yunnan Weishan Xinyuan Mining
The company has the mining right of over 9.3 KM? of antimony resources (the reserve is believed to be 120,000
tons) in Yunnan and is in the processing to build a refinery in the coming year.

The company is looking for:

A. Beneficiation equipment for antimony oxide for an ore dressing plant with the annual output of 500 tons.
B. High end antimony products refining and manufacturing process and equipment.

For additional information, please contact Ms. Xiong and CC me:

Ms. Aice Xiong

Trade Commissioner

The Consulate of Canada, Chongging
Tel: +86 23 6373-8007

Fax: +86 23 6373-8026

Email: aice.xiong@international.gc.ca

UPCOMING EVENTS / INCOMING DELEGATIONS

Few delegations from China chose January and February for international business trip due to the proximity to the
Spring Festival, the most important Chinese traditional holidays.
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